
Web Links 

Chapter 1 

1.1: What is consumer behaviour? 

1.2: Psychological factors that influence consumer buying behaviour 

1.3: How will Brexit affect Britain’s trade with Europe? 

Chapter 2 

2.1: Influencing decision making 

2.2: Buyer behaviour and brand loyalty 

2.3: Harvard Business Review – branding (Tesla, under Armour and Sonos) 

Chapter 3 

3.1: Top 10 digital trends in 2019. 

3.2: Food marketing on Facebook 

3.3: Branding in the age of social media 

Chapter 4 

4.1: B2B buyer decision map 

4.2: Understanding the difference between B2B and B2C marketing 

4.3: 75+ B2B Marketing Statistics to know for 2018 and 2019 

4.4: B2B marketing trends you need to know for 2019 

Chapter 5 

5.1: Diffusion of innovation 

5.2: 11 innovative gifts everyone will want in 2019! 

5.3: The 8 consumer trends facing marketers in 2019 

Chapter 6 

6.1: BMW still the ultimate driving machine 

6.2: Inside Nespresso’s 2020 sustainability strategy 

http://www.managementstudyguide.com/what-is-consumer-behaviour.htm
http://smallbusiness.chron.com/psychological-factors-influence-consumer-buying-behavior-80618.html
https://www.euronews.com/2018/12/19/how-would-uk-eu-trade-be-affected-by-a-no-deal-brexit
https://blog.sodexoengage.com/four-ways-you-can-influence-consumer-behaviour-with-your-next-promotion
http://www.news.com.au/finance/business/retail/the-price-youre-paying-for-loyalty/news-story/c6c2316fc3faef5dc86cd917c0cf729e
https://hbr.org/2015/10/how-tesla-under-armour-and-sonos-do-branding
https://www.forbes.com/sites/danielnewman/2018/09/11/top-10-digital-transformation-trends-for-2019/#687a5f103c30
https://www.leatherheadfood.com/white-paper/innovating-for-the-future-in-the-food-and-beverage-industry/
https://hbr.org/2016/03/branding-in-the-age-of-social-media
https://www.brainrider.com/blog/b2b-buyer-decision-map/
https://www.linkedin.com/pulse/20141110072900-76851537-the-two-disciples-understanding-b2b-vs-b2c-market-research/
https://www.bluecorona.com/blog/b2b-marketing-statistics
https://www.forbes.com/sites/forbescommunicationscouncil/2019/01/03/b2b-marketing-trends-you-need-to-know-for-2019/#215fc06e6399
https://www.thestreet.com/technology/what-is-diffusion-of-innovation-14804157
http://mentalfloss.com/article/60189/11-innovative-gifts-everyone-will-want-2019
http://mentalfloss.com/article/60189/11-innovative-gifts-everyone-will-want-2019
https://www.forbes.com/sites/jimhenry/2012/05/31/bmw-still-the-ultimate-driving-machine-not-that-it-ever-wasnt/#6b140f9e676d
http://news.trust.org/item/20141217011005-2qaye


6.3: The Hedonist magazine 

Chapter 7 

7.1: Narcissism and social media 

7.2: Personality drive smartphone addition 

7.3: Four big personality types 

7.4: ‘Personality’ in the Discover magazine 

 

Chapter 8 

8.1: The secret to delighting customers? Put employees first 

8.2: How to continually exceed expectations: 3 business lessons from Disney’s paint the night 
parade 

8.3: E-commerce and China 

• https://www.marketingtochina.com/guide-understanding-e-commerce-market-china/ 
• https://www.weforum.org/agenda/2018/01/china-ecommerce-what-we-can-learn/ 

8.4: Scotland and leaving the EU 

 

Chapter 9 

9.1: Kumon 

9.2: MOOCs 

9.3: Learning technologies as the future of learning 

9.4: Technology, skills and the future of learning 

Chapter 10 

10.1: Technology and marketing 

10.2: Consumer attitudes and beliefs 

10.3: Attitudes and behaviour in psychology 

10.4: The music industry in an age of digital distribution 

https://thehedonistmagazine.com/magazine/w-1819-edition/
https://www.theguardian.com/world/2016/mar/17/i-narcissist-vanity-social-media-and-the-human-condition
http://theconversation.com/the-talking-dead-how-personality-drives-smartphone-addiction-62411
http://time.com/5398396/personality-types/
http://discovermagazine.com/2018/jul-aug/personality
https://www.disneyinstitute.com/blog/the-secret-to-delighting-customersput-employees-first/
https://www.disneyinstitute.com/blog/how-to-continually-exceed-expectations-3-business-lessons/
https://www.disneyinstitute.com/blog/how-to-continually-exceed-expectations-3-business-lessons/
https://www.marketingtochina.com/guide-understanding-e-commerce-market-china/
https://www.weforum.org/agenda/2018/01/china-ecommerce-what-we-can-learn/
https://theconversation.com/brexit-risks-driving-scotland-out-of-the-union-heres-what-needs-to-change-107624
http://www.kumon.co.uk/find-a-tutor/cities-with-study-centres/index.htm?gclid=Cj0KEQjwxLC9BRDb1dP8o7Op68IBEiQAwWggQPlez0HWywkMbKWJj1A0pEnMFo2h1H7VNnf7CUDTh9caAjVP8P8HAQ
http://theconversation.com/moocs-learning-about-online-learning-one-click-at-a-time-30782
https://www.pearson.com/asia/new-and-insights/2018/11/Learning-technologies-as-the-future.html
https://trainingindustry.com/articles/strategy-alignment-and-planning/technology-skills-and-the-future-of-learning/
https://www.theguardian.com/media-network/media-network-blog/2014/sep/29/technology-changing-marketing-digital-media
http://www.consumerpsychologist.com/cb_Attitudes.html
https://trainingindustry.com/articles/strategy-alignment-and-planning/technology-skills-and-the-future-of-learning/
https://www.bbvaopenmind.com/en/articles/the-music-industry-in-an-age-of-digital-distribution/


Chapter 11 

11.1: LAPD – How gangs are identified 

11.2: YouTube and vlogging 

11.3: Why identity politics benefits the right more than the left? 

 

Chapter 12 

12.1: The mobile device path to purchase: Parents & children: communicus 

12.2: HeForShe 

12.3: British women now among top drinkers in the world 

12.4: How much do you earn? ‘It’s not something you want to talk about’ 

 

Chapter 13 

13.1: Culture and social mobility 

13.2: Social class in Britain 

13.3: A theoretical explanation 

 

Chapter 14 

14.1: 8 simple, inexpensive ways to be a more ethical consumer in 2019 

14.2: Ethical and sustainable trends in 2019 

14.3: Ethical marketing practices 

14.4: Conscious consumers 

14.5: Communicating ethics to different generations 

14.6: Conflict of generations: Business culture of contemporary Russia 

  

Chapter 15 

15.1: Sustainable development 

http://www.lapdonline.org/get_informed/content_basic_view/23468
http://theconversation.com/hey-download-generation-your-future-is-up-on-youtube-439
https://www.theguardian.com/commentisfree/2018/jul/14/identity-politics-right-left-trump-racism
http://www.communicus.com/2014/12/17/pester-power-communicus-advertising-study-shows-children-significant-influence-parents-wireless-purchases/
https://www.heforshe.org/en
https://www.telegraph.co.uk/news/2018/08/24/british-women-now-among-top-drinkers-world/
https://www.theguardian.com/money/2018/may/12/salary-what-get-paid-talk-about-it-makes-brits-cringe
https://workinprogress.oowsection.org/2017/05/30/how-culture-facilitates-social-mobility/
http://theconversation.com/why-britains-class-system-will-have-to-change-58188
https://www.sociosite.net/sociologists/texts/sorokin_social_mobility.php
http://www.fastcompany.com/90287147/8-simple-inexpensive-ways-to-be-a-more-ethical-consumer-in-2019
https://ethicalhour.co.uk/ethical-sustainable-trends-2019/
https://hbr.org/2015/01/ethical-consumerism-isnt-dead-it-just-needs-better-marketing
http://www.theguardian.com/women-in-leadership/2015/apr/02/the-rise-of-the-conscious-consumer-why-businesses-need-to-open-up
https://www.management-issues.com/news/7081/ethics-across-the-generations/
http://www.tcworld.info/e-magazine/business-culture/article/conflict-of-generations-business-culture-of-contemporary-russia/
https://www.un.org/sustainabledevelopment/home/


15.2: Sustainable Development Goals 

• https://www.un.org/sustainabledevelopment/sustainable-consumption-production/ 
• https://www.consumersinternational.org/what-we-do/consumer-protection/sustainable-

consumption/ 
• https://sustainabledevelopment.un.org/hlpf/2019/ 

15.3: The global festival of action 

 

 

https://www.un.org/sustainabledevelopment/sustainable-consumption-production/
https://www.consumersinternational.org/what-we-do/consumer-protection/sustainable-consumption/
https://www.consumersinternational.org/what-we-do/consumer-protection/sustainable-consumption/
https://sustainabledevelopment.un.org/hlpf/2019/
https://globalfestivalofaction.org/

