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Chapter 10: Relational Uses and Understanding of Media

Internet Activities
1. Ask students to type in "cell phone commercials" on www.YouTube.com and look through a few segments of cell phone advertising. Have the students discuss the overall message of the commercials and analyze what is different and similar about each video clip. 

2. Using www.YouTube.com, choose a television show and discuss what kinds of relationships are portrayed in this program. After watching the clip, have students get into groups to discuss the different kinds of portrayals of relationships in the clip they viewed. After this, have the students discuss together what kinds of messages these portrayals send about relationships outside of the television show. 

3. The following site features an activity that encourages media literacy. The exercise is designed to show participants how media texts influence audiences. Take the challenge and keep a log of the media texts you use for five days. Afterward, write an essay describing your experiences or discuss the results in groups. http://www.suite101.com/content/mass-media-journal-a22490
4. This blog features social media activities that can be outsourced to contractors. Read through the blog. Do you agree with the author that social media can be outsourced? Why or why not? Next, get into groups and brainstorm some pros and cons to outsourcing social media input. Use your textbook to support your responses. http://www.seo.com/blog/7-social-media-activities-outsource/
5. Go on a hunt of the internet. Look for as many forms of advertising as you can. Where do you see advertisements? Are there any trends that stick out? How do advertisers address target audiences online? How does advertising online differ from other forms of media? Get into groups and discuss your findings. Compare and contrast your conclusions with the information on the following site. http://www.web-source.net/internet_advertising.htm
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